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TVVvsVIDEO, ESTE ENCORE IMPORTANT POUR LE PU
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ONLINE VIDEO

YouTube & similar, social media

96% warcn
avE. 11.3 HRswee

SUBSCRIPTION ONLINE VIDEO

Nedtflix, Hulu+, Amazon, etc.

1% waten
av6. 10.8 Hrs/weex

FREE ONLINE TV

amctv.com, ABC app, etc.

51% watcn
AVG. 6.4 HRS/WEEK

SCHEDULED TV

broadcast, cable, satellite

81% warch
AVE. 8.3 HRS/WEEK

RECORDED TV

DVR, TiVo

56% warcn
MVG. 7.5 HRS/WEEK
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YOUTUBE FEDERE PLUS LES JEUNES QUE LES CHAINES DU C
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YouTube overall—and even YouTube on mobile alone—
reaches more 18- to 49-year-olds than any cable network in the U.S.
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MOBILE FIRST

TABLET AND SMARTPHONE
VIDEO TRENDS

THE RISE OF MOBILE VIDEO
Q2 2015




MOBI L E, POUR LES CONTENUS

ENGAGEMENT PATTERNS BY DEVICE
AND LONG FORM VIDEO

SHARE OF TIME WATCHED BY DEVICE
AND VIDEO LENGTH Q2 2015

1%
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NETFLIX
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Unlimited Instant Stream



